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Welcome to the Indian Newslink Indian Business Awards 2011
Indian Newslink, the popular English language fortnightly, known as the ‘Voice of the Indian community’, launched the Indian Newslink Indian Business Awards in 2008 to recognise and reward business successes in New Zealand. The Awards Scheme expanded in 2009 and 2010 to include new categories.

The Awards Scheme is gaining popularity year after year with record number of excellent companies filing their entries.
IBA 2011 incorporates two new categories namely, Business Excellence in Property Investment and Business Excellence in Agriculture & Horticulture, reflecting the significant involvement of the Indian business community in these sectors. 
Entries for Small and Medium Companies will be considered under a single category called, Best Small & Medium Sized Business. 
These additions and changes have been made in deference to the wishes of the Indian business community.
A Panel of distinguished judges, independent of Indian Newslink, will evaluate the entries and decide on the finalists and winners in each category for announcement at the Annual IBA Gala Black Tie & Dinner to be held in November 2011. The details of the event will be announced in due course.
Free Workshops will be held for potential entrants (see Time Table below):
The Best Excellence in Export to India Category is open to all New Zealand businesses exporting goods or services to India.  
All entrants must complete Entry Form Part One, which is common to all categories. All entrants must also complete Entry Form Part Two, which is different for each category. 

Please download from this website (www.inliba.co.nz) the entry forms, rules and regulations, choose up to three categories, complete the entry requirements, save a copy and email your entries to iba2011@ignitionpartner.com on or before Wednesday August 31, 2011. Please do not fax, mail or courier the form.
Should you have any queries, please contact the Editor at Indian Newslink on (09) 5336377 or email editor@indiannewslink.co.nz or IBA 2011 Coordinator Manish Tanna at manish@vmindurbiz.com
Award Categories (Maximum of 3 from 10 categories)
1. Business Excellence in Restaurant Trade

2. Business Excellence in Retail

3. Business Excellence in Innovation

4. Business Excellence in Marketing

5. Business Excellence in Customer Service (Revised)
6. Business Excellence in Property Investment (New)
7. Business Excellence in Agriculture and Horticulture (New)
8. Best SME (Small or Medium Sized Enterprise) Business (Combined)
9. Best Large Business

10. Business Excellence in Export to India (Open to all New Zealand businesses)
Additional Categories

Entries, either directly by the concerned or as nominations by individuals or companies, may be submitted for these categories   
1. Best Young Entrepreneur of the Year 
2. Best Businesswoman of the Year
Supreme Business of the Year Award 

(Finalists & Winners in all categories will be considered)
Requirements and General Rules

Conditions of Entry

a) Organisations and Businesses, which are owned, managed or franchised by persons of Indian origin, are eligible to enter for all categories. The Business Excellence in Export to India Category is open to all New Zealand business exporting goods and services to India

b) All companies entering the Awards must have been in operation for more than 12 months as at March 31, 2011
c) Owners, Partners, Managers and Employees of organisations sponsoring Indian Newslink Business Awards 2011 are not eligible to enter the competition

d) All entries must be on the prescribed form, completed and filed electronically and sent to iba2011@ignitionpartner.com before 5 pm on August 31, 2011. Entries received thereafter will not be considered

e) The Judges, who are independent of Indian Newslink, will maintain strict confidentiality of the contents of your entry. But they do not accept any liability for any loss or damage suffered by entering IBA 2011
f) Please use a type font size of no less than 10 points. The word limits in the entry are to be observed. Supplementary information is not required and will not be taken into account

g) The decision of the judges will be final and no correspondence will be entertained in this regard.
The Entry Process  
Complete Part 1 just once, even if you are entering three categories. Complete Part 2 for each category entered. Therefore, if you are entering three categories, there will be one entry for Part 1 and three entries for Part 2.
a) You may enter up to three categories by ticking the boxes. All finalists in all the categories will enter for consideration under the Supreme Business of the Year Award. In addition to the three categories chosen, you may nominate a member of your business or any other person meeting the criteria for the Young Entrepreneur of the Year and Best Businesswoman of the Year categories
b) Completed forms including Part 1 and all Part 2 categories entered must be emailed to IBA2011@ignitionpartner.com on or before August 31, 2011
c) Should your require further assistance with the awards process please email editor@indiannewslink.co.nz or IBA Coordinator Manish Tanna at manish@vmindurbiz.com
IBA 2011 Timetable
March 1, 2011: Call for entries 

Free Workshops 

Tuesday, May 3, 2011:  BNZ Partners, Tamaki Room, Level 1, 86 Highbrook Drive, East Tamaki (South Auckland)

Tuesday, June 7, 2011: BNZ Partners, Board Room, 373, Great South Road, Henderson (West Auckland) 

Tuesday, July 5, 2011: BNZ Partners, Level 8, Room 9 (Deloitte Centre), 80 Queen Street (Auckland City).

All Workshops will be held from 4 pm to 6 pm, at which Chad Wilkie, Convenor, Panel of Judges and other experts will conduct the Workshops to explain, ‘How to Complete a Winning Entry,’ ‘Information required for a Good Entry’ and ‘Judges’ Expectations from Entrants,’ in addition to clarifying doubts, if any

To register, call (09) 5336377 or email editor@indiannewslink.co.nz 

August 31, 2011: Entries close at 5 pm
November 14, 2011: Gala Black Tie Dinner & Awards Presentation Night at Sky City Convention Centre, Auckland City from 630 pm
Help and support

In addition to the free Workshops, expert advice is available in completing the prescribed forms, writing business plans and for general assistance. Please contact Manish Tanna at manish@vmindurbiz.com
Tips for getting started  
a) Entering the Awards is much simpler than you think, especially since you would already have the basic business information required. Keeping the entry brief and to the point will impress the Judges
b) Read the Entry Form a few times to familiarise yourself with the process and the entry questions

c) A proven success strategy is to form a Business Awards team within your Organisation. You will be surprised how motivating it is for your staff

d) Get your Accountant, Personal Bank Manager, Mentor or Friend involved as a sounding board

e) Allocate time to complete your entry.  Book regular time slots in your diary now (Three or four one-hour sessions and a longer session to ‘Write up’ your entry would be useful). Allow time for proof reading as well 

f) Make sure that you have the information you need each time you sit down to work on your entry

g) The entry is in two parts. Part 1 includes general questions about your business. Part 2 is for category-specific questions. There is a word limit for each question and hence use space wisely. Choose a few important relevant points rather than lot of irrelevant information

h) Ask someone from outside your organisation to review your entry – they will be able to provide an independent view

i) The Judges weigh marks for the questions according to the breakdown as follows. Use this as a guide to answer the questions:
	Questions




	Weighting %

	About Your Business
	5

	Business Performance
	25

	Business Results
	20

	Part Two - Specialist Category
	50

	Total
	100


Entry Form Part 1
(Counts for 50% of your marks, all companies to complete only once)
Contact Details
	Name
	

	Position
	

	Organisation
	

	Physical Address
	

	Postal Address
	

	Email
	

	Telephone
	

	Fax
	

	Declaration
I confirm that I am not aware of any issues* which would compromise the integrity of the Indian Business Awards 2011.
Signature _________________________

Name: ___________________________



	*In signing their entry, applicants confirm that there are no issues that may compromise the integrity of the Awards. These issues may include past, pending or anticipated actions involving directors and or shareholders or the company which have resulted, or would result, in the Company’s insolvency, or conviction for a serious offence.


Please choose the Award Categories to enter 

Enter up to three categories – See Part Two for description and indicate by entering “X” in the categories you wish to enter

	
	1
	Business Excellence in Restaurant Trade

	
	2
	Business Excellence in Retail 

	
	3
	Business Excellence in Innovation 

	
	4
	Business Excellence in Marketing

	
	5
	Business Excellence in Customer Service

	
	6
	Business Excellence in Property Investment

	
	7
	Business Excellence in Agriculture and Horticulture

	
	8
	Best SME (Small or Medium Sized Enterprise) Business 

	
	9
	Best Large Business

	
	10
	Business Excellence in Export to India (Open to all New Zealand businesses)

	
	11
	Best Young Entrepreneur

	
	12
	Best Businesswoman

	
	
	

	X
	
	Supreme Business of the Year


        

1. About your business (150 words) 
This question is worth 5% of your final mark
Describe what your organisation does, the business model adopted and your key successes
Judges’ Tip: Your business model refers to the way in which you earn your revenue. Describe if you are a wholesaler, retailer, distributor, manufacturer, designer or developer; or do you combine these activities? What are the milestones that shaped your organisation’s success such as new product designs, key sales contracts, production or revenue targets achieved, staff numbers, business awards?
Please type details here (150 words):
2. Business Performance (500 words) 
This question is worth 25% of your final mark.
a) Outline the vision, goals and strategies for your organisation.  Describe how successfully these have been implemented

b) How does your organisation develop, produce, sell and deliver products and services to your customers?
c) Describe your target market and outline how your products and services meet your customers’ needs
d) Outline the role of the leader and management team in your organisation, their approach to enable staff to perform at their best, and the means of governance and risk management
e) How does your organisation measure and monitor financial, customer, human resource and business results?
Judges Tip: What are you aiming for, how do you plan to get there, and what progress has been made in the last three years? Include successes with products and services, sales & marketing achievements, development of the management team and staff, strategies to improve financial results and systems for monitoring & managing performance. The judges will be interested in strategies you have adopted to overcome the economic downturn.  Give examples.
Please type details here (500 words):
3. Business Results
This question is worth 20% of your final mark
(Please use numerical statistics, not narrative)
	
	2009
	2010
	20111


	Financial
	
	
	

	Gross revenue or sales
	
	
	

	Net surplus after expenses and Before Interest And Tax (EBIT)
	
	
	

	Debt-equity ratio* 
	
	
	

	People & Staffing
	
	
	

	Full time equivalent (FTE) staff numbers
	
	
	

	Staff turnover % *
	
	
	

	Health and Safety record*
	
	
	

	Sales & Marketing
	
	
	

	Average sale per customer*
	
	
	

	Customer survey approval rating*
	
	
	

	Market share* 
	
	
	

	Product & Services
	
	
	

	Gross margin % 
	
	
	

	Ratio of overheads to Gross Revenue*
	
	
	

	Innovation index*
	
	
	


Notes: 
1 Please provide estimates if accounts have not been finalised
* Please substitute a more appropriate measurement if you wish
In order to make entering the IBA simpler, we have prepared a matrix with suggested result areas. What we are looking for is evidence of systematic tracking of key result areas, and evidence of improved results year on year. You may omit or change result measures if you have different result areas
The Financial measures are straightforward – turnover or sales measured in $000, gross margin percentages (gross margin is calculated as the gross profit after cost of goods and services sold divided by sales, multiplied by 100), earnings before interest and income tax (EBIT)  
All figures should be exclusive of GST
People and Staffing indicators can include the number of full time equivalent staff (FTE’s) each year, staff turnover measured as the number of new hires each year compared to year end staff numbers, health and safety record such as accident statistics and/or training courses provided
Sales and Marketing measures can include sales statistics, market share statistics, or customer survey responses; for example, the percentage of positive responses, or customer complaints tracking, the absolute number of complaints, or the percentage of timely complaint resolutions
Product and Services efficiency measures can include Gross Margin percentage, overhead expenses as a proportion of gross revenue, productivity statistics (proportion of time charged by staff), and reductions in rework or waste materials, percentage of jobs completed on time or goods delivered on time. The innovation index measures the proportion of each year’s sales revenue, which results from new products or services, introduced in the last three years
We wish you good luck.

Any three from 1 to 10











